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ARCHITECTURAL REFINEMENTS
- Additional wall area in lieu of spandrel glass
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ARCHITECTURAL REFINEMENTS
- Division of Bellevue elevations into smaller
elements
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ARCHITECTURAL REFINEMENTS
- Fully integrate vertical elements into architecture
- Coordination of unit plans with elevations
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ARCHITECTURAL REFINEMENTS

- Consideration of additional materials to assist in
the differentiation of the two buildings

- Stronger codification of architecture by land use

- Material, Texture and Color
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Shopping Park Royal
(n=389) Ambleside
Dundarave

Other West Vancouver
North Vancouver/Other Metro

—
=] 18%

= 12%

= 1%

= 1%

I— L

: Park Royal
?npffslgl)w SERREE Ambleside [T 29%
Dundarave [] 4%
Other West Vancouver [ 10%
North Vancouver/Other Metro [ 10%
Go out for drinks Park Royal [ 22%
(n=215) Dundarave [l 20%

Ambleside
Other West Vancouver
North Vancouver/Other Metro

= 9%
= 14%
) 34%

x Ambleside
Go for music or
= Park Royal
entertainment e
(n=311) undarave

Other West Vancouver
Other Areas In Metro Vancouver

Base: Those who do activity

Q. 1a) When you go shopping where do you tend to go?

=1 15%

[ 2%

= 9%

0 6%
— )

Q. If) When you want to shop at a specialty food store, where do you tend to go?
Q. 1b) When you go out for a drink, where do you tend to go?
Q. Ic) When you go out for a dinner, where do you tend to go?

Source: Mustel Group Market Research

Go for coffee or tea Ambleside
(n=312) Dundarave
Park Royal

Other West Vancouver
Other Areas In Metro Vancouver

— 2
==l 21%
=l 17%
=l 7%

3 10%

Go for dinner Ambleside
(n=357) Dundarave
Park Royal

Other West Vancouver
North Vancouver/Other Metro

= 26%
= 14%
= 12%
= 16%
£ 2%

Go out for a workout, Park Royal
exercise, or yoga Dundarave
(n=315) Ambleside

Other West Vancouver
Other Areas In Metro Vancouver

| 1%

= 14%
== 27%
=/ 39%
== 18%

) . Ambleside

Go for family outing q
(n=303) Dundarave
Park Royal

Other West Vancouver
Other Areas In Metro Vancouver

Base: Those who do activity

== 23%

B 1%

O 6%

== 20%
— LT

Q. 1e) When you go out for coffee or tea, where do you tend to go?

Q.1g) When you want to go out to listen to music or entertainment, where do you tend to go?
Q. 1d) When you go out for a workout, exercise, or yoga where do you tend to you go?

Q. 1h) When you want to have an outing with your family, where do you tend to go?




QOutdoor dining patios

A bakery

A local specialty restaurant
Farmers market

A new specialty restaurant
A galleria with community events
Art display

Gelato or icecream shop
Musicians

A seafood Shop

A wine bar

A full service pub

A tea shop

A specialty grocery store

appealing not appealing

o [ 40%  [8%)
38% [ 38% _ l11%}I7B
34% 9% | 15% PSCAY

28% ST FETT (14%
36% | 34% __ [10%[BT7
PR 36% | 18% ST
31% 6 BEA 20%
33% L 29% _ [120 [RPLTT)
18% 44% WL 17%

E  39% | 18% JRPEIT

Total

89%
82%
82%
82%
79%
76%
73%
72%
70%
65%
63%
62%
62%
57%

@ Very Appealing
@Not At All Appealing

Base: Total (n=401)

B Somewhat Appealing ONot Very Appealing

ONo Opinion

Total

11%
17%
15%
17%
18%
21%
26%
27%
26%
34%
36%
37%
37%
42%

Q. 2) As you may be aware, there is a proposal to redevelop the 1300 Block on Marine Drive in Ambleside. We would

like to know from the community what it would like to see on the 1300 Block in terms of retail and experiences.

Source: Mustel Group Market Research

Florist

A specialty coffee store

Clothing stores

A meat shop

Personal services (ex. tailor, drycleaner, banking etc.)
Fashion accessories including shoes
Bike shop

A yoga or fitness studio

A chain restaurant

*A chid day care

A major chain coffee store

A chain grocery store

A major box store, like Costco

WVery Appealing
BNot At All Appealing

G 39% | 25% JPILT
P 30% | 21% [Pxl73
SCL  34% | 23% |RPFLA
22% N WP 22%
G 33% | 26% |RPPI
16% 4 W 27%
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QSomewhat Appealing
QNo Opinion

B Not Very Appealing

Total Total
appealing not appealing
54% 45%
54% 44%
54% 46%
52% 47%
50% 48%
49% 50%
47% 53%
44% 55%
36% 62%
41% 29%
30% 69%
27% 71%
16% 82%

Base: Total (n=401)
*Among families (n=86)

Q. 2) As you may be aware, there is a proposal to redevelop the 1300 Block on Marine Drive in Ambleside. We would

like to know from the community what it would like to see on the 1300 Block in terms of retail and experiences.
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